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INTRODUCTION 


CTS  AND  THE  RESOURCE-BASED  CLASSROOM 

Career  and  Technology  Studies  (CTS)  encourages  teachers  to  establish  a  resource-based  classroom, 
where  a  variety  of  appropriate,  up-to-date  print  and  non-print  resources  are  available.  Learning 
resources  identified  for  CTS  strands  include  print,  software,  interactive  videos,  manipulatives,  student 
learning  guides  and  tutorials. 

The  resource-based  classroom  approach  accommodates  a  variety  of  instructional  strategies  and 
teaching  styles,  and  supports  individual  or  small  group  program  planning.  It  provides  students  with 
opportunities  to  interact  with  a  wide  range  of  information  sources  in  a  variety  of  learning  situations. 
Students  in  CTS  are  encouraged  to  take  an  active  role  in  managing  their  own  learning.  Ready  access 
to  a  strong  resource  base  enables  students  to  learn  to  screen  and  use  information  appropriately  to 
solve  problems,  to  meet  their  specific  classroom  and  learning  needs,  and  to  develop  competency  in 
reading,  writing,  speaking,  listening  and  viewing. 

PURPOSE  AND  ORGANIZATION  OF  THIS  DOCUMENT 

The  purpose  of  this  document  is  to  help  teachers  identify  a  variety  of  resources  to  meet  their  needs  and 
those  of  the  students  taking  the  new  Enterprise  and  Innovation  curriculum.  It  is  hoped  that  this  practical 
guide  to  resources  will  help  teachers  develop  a  useful,  accessible  resource  centre  that  will  encourage 
students  to  become  independent,  creative  thinkers. 

This  document  is  organized  as  follows: 

•  Authorized  Resources 

basic  learning  resources 

-  support  learning  resources 

-  teaching  learning  resources 

•  Other  Resources 

-  print  and  video 

•  Additional  Sources. 

Some  resources  in  the  iist  have  been  authorized  for  use  in  some  or  all  of  the  CTS  strands;  e.g.,  the  11- 
video  Career  and  Technology  Studies  series  produced  by  ACCESS  Network.  Full  information  is 
provided  in  the  appropriate  section  of  this  resource  guide. 
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Each  resource  in  the  list  provides  bibliographic  information,'  an  annotation  where  appropriate,  and  a 
correlation  to  Enterprise  and  Innovation  modules.  The  distributor  code  for  each  entry  will  facilitate 
ordering  resources.  It  is  recommended  that  teachers  preview  all  resources  before  purchasing,  or 
purchase  one  copy  for  their  reference  and  additional  copies  as  required. 


Distributor 
Code-See- 
Distributor 
Directory 


Distributor 
Code 

LeveisMod.  No. 

1 

2 

3 

LRDC 

101 

201 

301 

Author 

Title 

Bibliographic  Information 

Annotation 

1  =  Introductory  Level 

2  =  Intermediate  Level 

3  =  Advanced  Level 

I      Indicates 
module 
number 


HOW  TO  ORDER 

Most  authorized  resources  are  available  from  the  Learning  Resources  Distributing  Centre  (LRDC)  at: 

12360-  142  Street 

Edmonton,  Alberta 

T5L  4X9 

Telephone:    (403)   427-2767 

Fax:   (403)   422-9750 

Purchase  order  numbers  have  been  provided  (where  possible)  for  resources  available  through  the 
LRDC. 

The  section  on  Additional  Sources  lists  a  variety  of  other  places  to  find  information  related  to  this 
strand.  In  addition,  at  the  back  of  this  document  is  a  Distributor  Directory.  This  directory  contains  the 
name  and  address  of  each  publisher,  publisher's  representative  or  distributor  in  the  resource  list.  The 
Distributor  Directory  also  lists  the  resource  reference  numbers  for  each  publisher,  publisher  s 
representative  or  distributor.  Note  that  in  some  cases  a  resource  may  be  published  by  one  company 
but  distributed  through  another. 

The  information  contained  is  as  complete  and  accurate  as  possible. 

RESOURCE  POLICY 

For  further  information  on  resource  policy  and  definitions,  refer  to  Student  Learning  Resources  Policy] 
and  Teaching  Resources  Policy  or  contact: 

Learning  Resources  Unit 

Curriculum  Branch 

Alberta  Education 

5th  Floor,  Devonian  Building,  East  Tower 

11160  Jasper  Avenue 

Edmonton,  AB 

T5K0L2 

Telephone:     422-4872 

Fax:  422-5129 
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ENTERPRISE  AND  INNOVATION  AT  A  GLANCE 


MODULE  OVERVIEWS 

Enterprise  and  Innovation  is  organized  by  modules,  each  of  which  is  assigned  a  number  based  on  the 
level.  Introductory  level  modules  are  assigned  series  100  numbers;  intermediate  level,  series  200 
numbers;  and  advanced  modules,  series  300  numbers.  The  module  numbers  are  prefaced  with  E&l,  for 
Enterprise  and  Innovation,  which  differentiates  Enterprise  and  innovation  modules  from  other  Career  and 
Technology  Studies  modules.  The  Enterprise  and  Innovation  scope  and  sequence,  on  page  4,  gives  an 
overview  of  the  modules. 

The  resource  listing  provides  correlations  to  Enterprise  and  Innovation  modules  at  the  introductory, 
intermediate  and  advanced  levels. 

Below  is  a  brief  description  of  module  learner  expectations  for  each  module  in  Enterprise  and 
Innovation. 

MODULE  DESCRIPTIONS 

Module  E&I101:   Challenge  and  Opportunity 

The  student  identifies,  compares  and  assesses"  a  variety  of  venture  opportunities  and  ideas,  and 
investigates  career  paths  and  possibilities  where  enterprise  and  innovation  are  particularly  important. 

Module  E&I102:   Planning  a  Venture 

The  student  has  the  opportunity  to  learn  and  apply  the  "venture-planning  process"  while  planning  a 
venture. 

Module  E&1201:  Analyzing  Ventures 

The  student  gathers  and  analyzes  data  to  make  informed  decisions  on  the  feasibility  of  ventures. 

Module  E&I202:   Financing  Ventures 

The  student  examines  various  sources  of  financing  and  chooses  the  method  that  is  best  for  financing 
the  venture. 

Module  E&I203:   Marketing  the  Venture 

The  student  appraises  various  marketing  strategies  and  formulates  a  marketing  strategy  for  a  venture. 

Module  E&I204:    Making  It  Happen 

The  student  implements  and  assesses  a  venture. 

Module  E&I301:   Managing  the  Venture 

The  student  develops  management  procedures  for  a  venture. 

Module  E&I302:   Expanding  the  Venture 

The  student  explores  and  assesses  the  elements  of  success  in  expanding  a  venture. 
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SCOPE  AND  SEQUENCE 


(Interim  Status,  September  1992) 
ENTERPRISE  AND  INNOVATION 


INTRODUCTORY 


INTERMEDIATE 


ADVANCED 


THEME 


Challenge  and  Opportunity 


Planning  a  Venture 


Getting  the 
Idea 


Analyzing  Ventures 


Financing  Ventures 


Preparing  for 
Action 


Marketing  the  Venture 


Making  It  Happen 


Managing  the  Venture 


Expanding  the  Venture 


Making  It 
Happen 


Prerequisite 


Recommended  prerequisite  or  corequisite 
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AUTHORIZED  RESOURCES 


BASIC  LEARNING  RESOURCES 


The  following  basic  learning  resources  have  been  authorized  by  Alberta  Education  for  use  in  the 
Enterprise  and  Innovation  curriculum.  A  curriculum  correlation  for  each  basic  learning  resource  appears 
on  page  1.6. 


Distributor 
Code 


Resources 


ACC 


ITF 


LRDC 


LRDC 


LRDC 


LRDC 


ACCESS  Network.    Making  Ethical  Decisions,  The  Ethics  Jungle,  Go  Figure,  Project 
Planning,  Anatomy  of  a  Plan,  Portfolios,  Innovation.    (Career  and  Technology  Studies 
series.)   Edmonton,  AB:   ACCESS  Network,  1993-94.  Videotapes  and  utilization 
guides. 

A  series  of  15-mmute  videotapes  that  are  relevant  all  CTS  strands.  The  series  will  include  Creativity, 
Responsibility,  Teamwork  and  Professionalism. 

Barker,  Joe.   Paradigms:  Joe  Barker's  "Discovering  the  Future".    (Expanded  second 
edition.)   Toronto,  ON:    International  Telefilm.   Videotape  with  discussion  guide. 

"Paradigms"  (rules  we  take  for  granted)  may  become  so  deeply  rooted,  so  unquestioned,  that  they  can 
become  bamers  to  our  ability  to  see  new  opportunities.  This  38-minute  video  explains  the  implications  of 
paradigms  and  future  success. 

Bodell,  R.  W.,  Gary  W.  Rabbior  and  Larry  W.  Smith.    Entrepreneurship:   The  Spirit  of 
Adventure.   Toronto,  ON:   Harcourt  Brace  Jovanovich  Canada  Inc.,  1991.   Textbook 
(LRDC  PO#1 091 91-01),  Teacher's  Guide  (LRDC  PO#1 091 83-01). 

The  textbook  explores  what  entrepreneurs  have  accomplished  and  what  has  motivated  them  to  achieve  their 
objectives.  Five  major  units  cover  what  an  entrepreneur  is,  innovation  and  entrepreneurship,  opportunities 
and  ideas,  entrepreneurial  planning  and  entrepreneunal  skills  within  organization,  individual  chapters  include 
key  concepts;  attitudes,  skills  and  abilities;  profiles;  and  case  studies. 

Canadian  Foundation  for  Economic  Education.   Entrepreneurship  for  Canadians:  The 
Spirit  of  Adventure.   Toronto,  ON:    1989.   Videotapes  and  user's  guide. 
LRDC  PO#1 05264-04. 

Senes  of  six  videos  profiling  Canadian  entrepreneurs.  One  teacher  inservice  video. 
The  user's  guide  provides  suggested  teaching  strategies. 

Kretchman,  M.  Lily,  Lori  Cranson  and  Bill  Jennings.    Entrepreneurship:   Creating  a 

Venture.  Toronto,  ON:  John  Wiley  and  Sons,  1991.  Textbook  (LRDC  PO#109175- 
01),  Teacher's  Resource  Package  (LRDC  PO#1 091 67-01). 

The  basic  premise  of  this  publication  is  that  entrepreneunal  attributes  can  be  acquired  and  improved  in  a 
school  setting.  Young  people  are  led  through  a  variety  of  business  principles  in  creating,  planning  and 
preparing  to  launch  their  own  ventures,  whether  a  venture  is  for  profit  or  not-for-profit  They  are  also 
provided  with  an  opportunity  to  learn  about  themselves,  set  personal  goals  and  develop  entrepreneurial 
skills.  All  chapter  activities  and  applications  have  been  designed  to  encourage  students  to  scan  a  wide 
range  of  alternatives,  think  creatively  and  critically,  assess  pnonties  and  be  creative  in  posing  solutions  to 
problems. 

Liepner,  Michael,  Herve  De  Jordy  and  Michael  Schultz.    The  Entrepreneurial  Spirit. 
Scarborough,  ON:    McGraw-Hill  Ryerson  Limited,  1991.    Textbook  (LRDC 
PO#109141-01),  Teacher  Resource's  Manual  (LRDC  PO#1 091 59-01). 

The  textbook  exposes  students  to  entrepreneurs  and  entrepreneurship.  Many  of  the  case  studies  and 
profiles  provide  insight  into  the  skills,  strengths  and  weaknesses  displayed  by  entrepreneurs,  such  as 
perseverance,  goal  setting,  persistence  and  confidence.  It  also  provides  insight  into  some  of  the 
entrepreneunal  opportunities  available  in  Canada  and  how  to  pursue  them. 
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BASIC  LEARNING  RESOURCES  (continued) 


Distributor 
Code 


Resources 


LRDC 


LRDC 


Luczkiw,  Gene,  and  Kenneth  E.  Loucks.    Creativity  in  Business.    Toronto,  ON:   Copp 
Clark  Pitman  Ltd.,  1992.    Student/Teacher  Package.    LRDC  PO#252924. 

A  highly  practical,  hands-on  approach  that  includes  case  studies,  questionnaires  and  activities,  all  in  a 
three-ring  binder  format  Provides  a  solid  base  for  developing  an  understanding  and  appreciation  of 
entrepreneurship  and  the  entrepreneurial  process. 

Mclntyre  Media  Ltd.  All  That  Glitters.   Rexdale,  ON:    1990.   Videotape. 
LRDC  PO#1 09208-01. 

In  this  30-mmute  video,  a  high  school  economics  class  receives  a  first-hand  lesson  about  the  problems  of 
running  a  business  when  the  teacher  sets  up  a  class  proiect.  It  is  a  great  success  until  greed  and  ambition 
"at  the  top"  destroy  the  morale  of  the  workers,  the  quality  of  the  proiect  and  the  ethical  behaviour  of  its 
leaders. 


RESOURCE  CORRELATION:   AUTHORIZED  RESOURCES 


Title 

1 

0 

1 

1 

0 
2 

2 
0 
1 

2 
0 
2 

2 
0 
3 

2 
0 

3 
0 
1 

3 
0 
2 

c 
c 
n 

s 
— j 

D 
— 

U 

Q 

« 

All  That  Glitters   [video] 

/ 

/ 

Creativity  in  Business 

• 

• 

/ 

/ 

Entrepreneurial  Spirit  (The)    [text/teacher  resource  manual] 

• 

/ 

Entrepreneurship  for  Canadians:   The  Spirit  of  Adventure 
[video/user's  guide] 

• 

/ 

Entrepreneurship:   Creating  a  Venture    [text/student 
workbook/teacher  manual] 

/ 

/ 

Entrepreneurship:   The  Spirit  of  Adventure    [text/guide] 

/ 

/ 

Paradigms:  Joe  Barker's  "Discovering  the  Future" 

• 

/ 

• 

Career  and  Technology  Studies  Videos 

• 

• 

• 

/ 

• 
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OTHER  RESOURCES 


These  titles  are  provided  as  a  service  only  to  assist  local  jurisdictions  to  identify  resources  that 
contain  potentially  useful  ideas  for  teachers.  Alberta  Education  has  done  a  Tolerance  and 
Understanding  audit  and  a  preliminary  review  of  the  resources.  However,  the  responsibility  to 
evaluate  these  resources  prior  to  selection  rests  with  the  user,  in  accordance  with  any  existing 
local  policy. 


Ref.No. 

Other  Resources 

Module 

HBJC 

Eckert,  Lee  A.,  J.  D.  Ryan,  Robert  J.  Ray  and  Robert  J.  Bracey.     Canadian 
Small  Business:    An  Entrepreneur's  Plan.    Toronto,  ON:    Harcourt  Brace 
Jovanovich  Canada  Inc.,  1987. 

The  purpose  of  this  text  is  to  make  students  "street  smart"  about  creating,  managing  and 
gaining  profit  from  a  business  of  their  own.   Students  are  led,  step  by  step,  through  the  creation 
of  a  business  plan.    Some  chapters  serve  as  building  blocks  while  others  provide  background 
on  financial  information,  microcomputers  in  small  business,  exporting  and  use  of  government 
programs.     Additional  aids  include  a  running  glossary,  graphics,  student  study  guide  and 
instructor's  manual  with  test  bank. 

102 
301,  302 
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ADDITIONAL  SOURCES 


Available  to  Enterprise  and  Innovation 
teachers,  both  locally  and  provincially,  are  many 
resources  that  can  be  used  to  enhance  Career 
and  Technology  Studies  courses.  These  sources 
are  available  through  the  community, 
government  agencies,  resource  centres  and 
organizations.  Some  of  these  sources,  e.g., 
government  departments,  undergo  frequent  name 
and/or  telephone  number  changes.  Please  check 
your  telephone  directory  or  an  appropriate 
government  directory. 

The  following  is  a  partial  list  of  sources  in  the 
community  to  consider: 

TEACHER-LIBRARIANS 

Planned  and  purposeful  use  of  library  resources 
helps  students  grow  in  their  ability  to  gather, 
process  and  share  information.  Research 
activities  require  access  to  an  adequate  quantity 
and  variety  of  appropriate,  up-to-date  print  and 
non-print  resources  from  the  school  library,  other 
libraries,  the  community  and  additional  sources. 
Some  techniques  to  consider  are: 

•  planning  together 

•  establishing  specific  objectives 

•  integrating  research  skills  into  planning. 

Cooperation  between  the  teacher-librarian  and 
the  subject  area  teacher  in  the  development  of 
effectively  planned  resource-based  research 
activities  ensures  that  students  are  taught  the 
research  skills  as  well  as  the  subject  content. 
Also  see  Focus  on  Research:  A  Guide  to 
Developing  Students'  Research  Skills  referenced 
in  the  Alberta  Education  Sources  section. 

ALBERTA  EDUCATION  SOURCES 

Related  Documents 

The  following  monographs  are  available  for 
purchase  from: 

Learning  Resources  Distributing  Centre 

12360-  142  Street 

Edmonton,  Alberta 

T5L  4X9 

Telephone:   427-2767 

Fax:   422-9750 


Please  consult  the  "Support  Documents"  section 
or  the  "Legal,  Service  and  Information 
Publications"  section  in  the  Buyers  Guide  for 
ordering  information  and  costs. 

Developmental  Framework  Documents 

•  The  Emerging  Student:  Relationships  Among 
the  Cognitive,  Social  and  Physical  Domains 
of  Development,  1991 

This  document  looks  at  the  whole  child,  or 
student,  as  a  productive  learner,  integrating 
all  the  domains  of  development— cognitive, 
social  and  physical.  It  emphasizes  the  need 
for  providing  balanced  curriculum  and 
instruction. 

•  Students'  Interactions  Developmental 
Framework:  The  Social  Sphere,  1 988 

This  document  focuses  on  the  student  as  a 
social  being.  It  looks  at  the  student's 
affective  or  emotional  growth,  explores 
interpersonal  or  social  growth  and,  finally, 
examines  moral  development.  These  three 
domains  make  up  the  social  sphere. 

•  Students'  Physical  Growth:  Developmental 
Framework  Physical  Dimension,  1 988 

This  document  examines  children's  normal 
physical  growth  in  three  areas:  perceptual, 
structural  and  motor  development.  In  none  of 
these  areas  is  the  child's  growth  a  single 
continuous  curve  throughout  the  first  two 
decades  of  life.  Physical  growth  is 
characterized  by  periods  of  rapid  growth  and 
periods  of  slower  growth.  Consequently, 
differences  and  changes  in  growth  patterns 
may  affect  the  timing  of  certain  learning 
processes. 

•  Students'  Thinking:  Developmental 
Framework  Cognitive  Domain,  1987 

This  document  explores  children's  cognitive 
development  from  infancy  to  adolescence. 
The  Piagetian  stages  of  pre-operational, 
concrete  operational  and  formal  operational 
thinking    are    explained.       Suggestions    for 
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improving  the  learning  process  are  also 
presented. 

Others 

•     Focus  on  Research:    A  Guide  to  Developing 
Students7  Research  Skills,  1990 

This  document  outlines  a  resource-based 
research  model  that  helps  students  manage 
information  efficiently  and  effectively,  and  in 
this  process,  to  gain  skills  that  are 
transferable  to  all  school  and  work  situations. 
The  model  provides  a  developmental 
approach  to  teaching  students  how  to  do 
research. 


•     Teaching    Thinking: 
1990 


Enhancing    Learning, 


Principles  and  guidelines  for  cultivating 
thinking,  ECS  to  Grade  12,  have  been 
developed  in  this  resource.  It  offers  a 
definition  of  thinking,  describes  nine  basic 
principles  on  which  the  suggested  practices 
are  based,  and  discusses  possible 
procedures  for  implementation  in  schools  and 
classrooms. 

OTHER  GOVERNMENT  SOURCES 

ACCESS  Network 

ACCESS  Network  offers  a  variety  of  resources 
and  services  to  teachers.  For  a  nominal  dubbing 
and  tape  fee,  teachers  may  have  ACCESS 
Network  audio  and  video  library  tapes  copied. 

ACCESS  Network  publishes  listings  of  audio  and 
video  cassettes  as  well  as  a  comprehensive 
programming  schedule. 

Of  particular  interest  are  the  Career  and 
Technology  Studies  videos  that  are  available  with 
teacher  utilization  guides.  The  guides  outline  key 
points  in  each  video  and  suggest  questions  for 
discussion,  classroom  projects  and  other 
activities.   Video  topics  are: 


Making  Ethical   Decisions 
The  Ethics  Jungle 
Pro/ect  Planning 
Anatomy  of  a  Plan 
Teamwork 


Portfolios 

Innovation 

Creativity 

Responsibility 

Professionalism 


The  programs  listed  and  accompanying  support 
material  can  be  obtained  from: 

ACCESS  Network 

3720-76  Avenue 

Edmonton,  Alberta 

T5B  2N9 

Telephone:     440-7777  (in  Edmonton) 

Telephone:     1-800-352-8293 

(outside  Edmonton) 

Alberta   Advanced    Education    and    Career 

Development    (formerly    Alberta    Career 

Development  and  Employment) 

Information  Development  and  Marketing 

9th  Floor.  City  Centre  Building 

10155-102  Street 

Edmonton,  Alberta 

T5J   4L5 

Telephone:   422-1794 

Fax:    422-5126 

Career  Information  Catalogue  Update,  1 994 

The  Career  Planner 

Children  Challenges  Choice 

Entrepreneur:  A  Big  Word  for  Small  Business 

Positive  Works 

Rural  Women  as  Business  Entrepreneurs 

Skills  Are  Your  Passport 

Videos   on   entrepreneurial   topics   and   career 

planning  are  available  through  the  library  of  this 

department.    Call  422-4752  for  more  information. 

The   following   videos   are   representative   of   the 

library's  holdings: 

The  Entrepreneur  [video] 

Get  a  Job  [video] 

A  Head  for  Business  [video] 

The  Seven  Phases  of  a  Job  Interview  [video] 

Alberta  Economic  Development  and  Tourism 

(formerly   Alberta    Economic    Development    and 

Trade) 

Strategic  Planning  and  Research 

9th  Floor,  Sterling  Place 

9940  -  1 06  Street 

Edmonton,  Alberta 

T5K  2P6 

Telephone:   422-9494 

Fax:    422-5922 

Financing  a  Small  Business 
Marketing  a  Small  Business 
Starting  a  Small  Business 
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Alberta  Human  Rights  Commission 

805,  10808  -  99  Avenue 
Edmonton,  Alberta 
T5K   0G5 

Telephone:   427-3116 
Fax:   422-3563 

Main  Floor,  Dorchester  Square 
102,  1333-8  Street  SW 
Calgary,  Alberta 
T2R    1M6 

Telephone:   297-6571 
Fax:   297-6567 

Individual's  Rights  Protection  Act 

Alberta  Labour 

Employment  Standards  Branch 
403,  Princeton  Place 
10339-  124  Street 
Edmonton,  Alberta 
T5N   3W1 

Telephone:   427-2723 
Fax:   427-8837 

Employment  Standards  Code  [teacher  resource 
package] 


-    Housing    and 


Alberta    Municipal   Affairs 
Consumer  Affairs  Division 

Third  Floor,  Capilano  Centre 

9945  -  50  Street 

Edmonton,  Alberta 

T6A   0L4 

Telephone:   427-5782 

Fax:   422-9106 


Common  Consumer  Questions 

Consumer  Complaints:  Both  Sides  of  the  Coin 

2000  A.D.:     A    Guide   to   Financial  Awareness 

[teacher  resource] 
Introducing  Corporate  Registry 
Preventing  Unfair  Trade  Practices 

Alberta  Occupational  Health  and  Safety 

5th  Floor,  10709  Jasper  Avenue 

Edmonton,  Alberta 

T5J   3N3 

Telephone:   427-2320;  427-3530 

Fax:   427-5698 


There  are  also  offices  in  Calgary,  Edson,  Fort 
McMurray,  Grande  Prairie,  Lethbridge, 
Lloydminster,  Medicine  Hat,  Red  Deer,  Vermilion. 

Alberta  Women's  Secretariat 

8th  Floor,  Kensington  Place 

10011-109  Street 

Edmonton,  Alberta 

T5J   3S8 

Telephone:    422-4927 

Stepping  Stones  Teacher's  Kit  [distributed  to 
every  school  in  Alberta  in  care  of  the  school 
counsellor] 

Federal/Provincial  Consumer  Education  and 
Plain  Language  Task  Force 

%  Manitoba  Textbook  Bureau 
277  Hutchings  Street 
Winnipeg,  Manitoba 
R2X  2R4 

Project  Real  World:     Economic  Living  Skills  for 
High  School  Students 

National  Film  Board  of  Canada  (NFB) 

The  NFB  has  numerous  films  and  videotapes  that 
may  be  suitable  for  Enterprise  and  Innovation. 
The  Alberta  library  is  located  at: 

NFB  Library 

Canada  Place 

120,  9700  Jasper  Avenue 

Edmonton,  Alberta 

T5J  4C3 

Telephone:   495-3010 

Fax:   495-5084 


The 

western 

and   northern   Canada 

toll- 

free  number, 

excluding 

Edmonton: 

1-800-267- 

-7710 

ACCESS  Network  and  some  school  boards  have 
acquired  duplication  rights  to  some  NFB 
videotapes.  Please  consult  the  relevant 
catalogues  in  your  school  or  school  district. 

For  a  listing  of  NFB  films  and  videotapes  indexed 
by  title,  subject  and  director,  consult  the  nearest 
NFB  office.  NFB  has  offices  in  Edmonton  and 
Calgary.  For  further  information,  contact  the 
Education  Marketing  Officer  in  either  office. 
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The  Calgary  Public  Library  has  a  selection  of  NFB 
films  and  videotapes  which  can  be  borrowed  free 
of  charge  with  a  Calgary  Public  Library  borrower's 
card.    For  further  information,  contact: 

Calgary  Public  Library 

Films  and  Recordings  Department 

616  Macleod  Trail  SE 

Calgary,  Alberta 

T2G  2M2 

Telephone:   260-2650 

Fax:   292-5458 

Education  Marketing  Officers  in  Calgary  and 
Edmonton  are  available,  province  wide,  for 
workshops,  conferences,  professional 
development  days  and  similar  activities. 

Resource  Centres 

Urban  Resource  Centres 

Calgary  Board  of  Education 

Supervisor,  Education  Media 

3610-9  Street  SE 

Calgary,  Alberta 

T2G  3C5 

Telephone:   294-8540 

Fax:   287-9739 

Calgary  Separate  School  Board 

Supervisor,  Instructional  Materials 

1000  -  5th  Avenue  SW 

Calgary,  Alberta 

T2P  4T9 

Telephone:   246-6663 

Fax:   249-3054 

County  of  Strathcona 

Director,  Learning  Resource  Service 

2001  Sherwood  Drive 

Sherwood  Park,  Alberta 

T8A  3W7 

Edmonton  Public  School  Board 

Learning  Resource  Consultant 

Centre  for  Education 

One  Kingsway  Avenue 

Edmonton,  Alberta 

T5H  4G9 

Telephone:   429-8320 

Fax:   429-8318 


Lakeland  School  District  No.  5460 

Area  Superintendent 

Postal  Bag  1001 

6005  -  50  Avenue 

Bonnyville,  Alberta 

T9N  2L4 

Telephone:    826-3145 

Fax:    826-4600 

Medicine  Hat  School  District  No.  76 

IMC  Manager 

601  -  1  Avenue  SW 

Medicine  Hat,  Alberta 

T1A4Y7 

Telephone:   526-1323 

Fax:    529-5339 

Red  Deer  Public  School  Board 

Coordinator  of  instruction 

4747  -  53  Street 

Red  Deer,  Alberta 

T4N  2E6 

Telephone:   343-1405 

Fax:   347-8190 

St.  Anthony's  Teacher  Centre 

Supervisor,  Curricular  Resources 

1 0425  -  84  Avenue 

Edmonton,  Alberta 

T6E  2H3 

Telephone:   439-7356 

Fax:   433-0181 

Regional  Resource  Centres 

Zone  I 

Zone   I  Regional  Resource  Centre 

Film  Supervisor 

10020-  101  Street 

P.O.  Box  6536 

Peace  River,  Alberta 

T8S  1S3 

Telephone:   624-3187 

Fax:    624-5941 

Zones  II  and  III 

Central  Alberta  Media  Services  (CAMS) 

Film  Supervisor 

182  Sioux  Road 

Sherwood  Park,  Alberta 

T8A  3K5 

Telephone:   64-5540 

Fax:    467-5469 
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Zone  IV 


Alberta  Central  Regional  Education  Services 

(ACRES) 

Operations  Manager 

County  of  Lacombe 

Parkland  Regional  Library  Building 

56  Avenue  and  53  Street  Corner 

Box  3220 

Lacombe,  Alberta 

TOC  1  SO 

Telephone:    782-5730 

Fax:   782-5831 


Zone  V 


South  Central  Alberta  Resource  Centre 

(SCARC) 

c/o  County  of  Wheatland 

435  B  Hwy  #1 

Strathmore,  Alberta 

T1P  1J4 

Telephone:   934-5028 

Fax:   934-4889 

Zone  VI 

Southern  Alberta  Learning  Resource  Centre 

(SALRC) 

Film  Supervisor 

Provincial  Government  Administration  Building 

120,  909  Third  Avenue  North 

Box  845 

Lethbridge,  Alberta 

T1J3Z8 

Telephone:   320-7807 

Fax:   320-7817 

Statistics  Canada 

Regional  Office 
8th  Floor,  Park  Square 
10001  Bellamy  Hill 
Edmonton,  Alberta 
T5J   3B6 

Telephone:   495-3023 
Fax:   495-5318 

Canadian  Social  Trends 

Metropolitan  Edmonton,  Metropolitan  Calgary,  etc. 

ASSOCIATIONS/ORGANIZATIONS 

Alberta  Debate  and  Speech  Association 

202.  17308-  108  Avenue 
Edmonton,  Alberta 
T5X   3Y8 

Telephone:   484-7929 
Fax:   484-2710 


Alberta  Foundation  for  Economic  Education 

901,  10179-105  Street 
Edmonton,  Alberta 
T5J    1E2 

Telephone:   421-9331 
Fax:    426-2987 

The  Chartered  Banks  and  Canada's  Economy 
Labour   in    the    Canadian    Economy    [teacher 

resource] 
Retail  Marketing  in  Canada 
Using  Money  Wisely 

Bank  of  Montreal 

Communications  Assistant 

Public  Affairs 

P.O.  Box  6002 

Place  d'Armes 

Montreal,  Quebec 

H2Y   3S8 

Telephone:    (514)555-1212 

Money  and  Banking  Modules  [teacher  resource— 
duplication  permission  granted  when  used  by 
schools] 

Canadian  Advertising  Foundation 

402,  350  Bloor  Street  East 

Toronto,  Ontario 

M4W   1H5 

Telephone:    (416)961-6311 

Canadian  Advisory  Council  on  the   Status  of 
Women 

9th  Floor,  110  O'Conner  Street 

Ottawa,  Ontario 

K1P5M9 

Telephone:    (613)  992-4975 

Fax:    (613)  992-1715 

Teacher  Resources 
Canadian  Job  Strategy  1987 
Pay  Equity 
Planning  Our  Future 
Women  Entrepreneurs 

Canadian  Bankers'  Association 

600,  The  Exchange  Tower 

P.O.  Box  348 

2  First  Canadian  Place 

Toronto,  Ontario 

M5X    1E1 

Telephone:    (416)362-6092 

Fax:    (416)  362-7705 
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Working  with  Your 


Financing  a  Small  Business: 

Bank 
Helping  You  Bank 
Starting  a  Small  Business 


The  Canadian  Chamber  of  Commerce 

1160,  55  Metcalfe  Street 

Ottawa,  Ontario 

K1P   6N4 

Telephone:    (613)  238-4000 

Fax:    (613)  238-7643 

Canadian  Co-operative  Association 

400.  275  Bank  Street 
Ottawa,  Ontario 
K2P  2L6 


The  Conference  Board  of  Canada 

255  Smyth  Road 

Ottawa,  Ontario 

K1H  8M7 

Telephone:    (613)526-3280 

Fax:    (613)  526-4857 

Economic  Forecast:   Provincial  Outlook  [research 
reports,  personalized  information  services] 

The  Edmonton  Journal 

10006-  101  Street 
Edmonton,  Alberta 
T5J  0S1 

Telephone:   429-5100 
Fax:    429-5318 


Co-operative  Entrepreneurship: 
Worker  Ownership 


A  Case  Study  in 


Canadian     Foundation    for    Economic 
Education 

501,  2  St.  Clair  Avenue  West 

Toronto,  Ontario 

M4V  1L5 

Telephone:    (416)  968-2236 

Fax:    (416)  968-0488 

BIZBALL:      A    Look    at    Basic    Business    and 

Economics    Concepts    Via    Major    League 

Baseball 
Entrepreneurship:      A    Primer   for    Canadians 

[teacher  resource] 
Labour  Market:      Teacher's   Resource   Package 

[teacher  resource] 
Money  and  Youth 
Women  in  the  Work  Force 

Canadian  Imperial  Bank  of  Commerce 

Commerce  Court 

Toronto,  Ontario 

M5L  1A2 

Telephone:    (416)980-2211 

Fax:    (416)  861-3666 

The  Canadian  Manufacturers  Association 

102.  130  Albert  Street 

Ottawa,  Ontario 

K1P   5G4 

Telephone:    (613)  233-8423 

Fax:    (613)  233-6048 


Down  to  Business 
Newspaper  in  Education 

Junior  Achievement  of  Northern  Alberta 

(Alberta  north  of  Lacombe,  and  NWT) 
161,  10700  -  104  Avenue 
Edmonton,  Alberta 
T5J   4S2 

Telephone:   428-1421 
Fax:   428-1031 

Junior  Achievement  of  Southern  Alberta 

(Lacombe  and  South) 
739-  10  Avenue  SW 
Calgary,  Alberta 
T2R   0B3 

Telephone:   263-2545 
Fax:    261-6988 

Materials  are  available  only  where  Junior 
Achievement  has  identified  community  business 
consultants  and  provided  inservice. 

Procter  &  Gamble  Inc. 

Educational  Services 

P.O.  Box  355 

Station  "A" 

Toronto,  Ontario 

M5W  1C5 

Telephone:    (416)730-4711 


Canadian    Consumers 
100  Activity  Ideas 
Consumer  Advertising 
Consumer  Choice 


and    Their   Marketplace: 
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Royal  Bank  of  Canada 

Public  Affairs 

335  -  8  Avenue  SW 

Calgary,  Alberta 

T2P  2N5 

Telephone:   292-3493 

Fax:   292-3017 

Your  Business  Matters  [series] 
Your  Money  Matters  [series] 

Rural     Education     and     Development 
Association 

14815-119  Avenue 
Edmonton,  Alberta 
T5L  2N9 

Telephone:   451-5959 
Fax:   452-5385 

List  of  speakers  for  schools. 

Several  modules  on  cooperatives  and 

entrepreneurship. 

Teacher  resource  package  on  cooperatives. 
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DISTRIBUTOR  DIRECTORY 

The  entries  in  the  Distributor  Directory  are  arranged  alphabetically  by  code. 


Code 

Distributor/Address 

Telephone/Fax 

ACC 

ACCESS  Network 
3720  -  76  Avenue 
Edmonton,  Alberta 
T6B  2N9 

(403)  491-3213 

HBJC 

Harcourt  Brace  Jovanovich  Canada 

See  LRDC  Buyers  Guide  for  information. 

ITF 

International  Tele-Film 
301,  5090  Explorer  Drive 
Mississauga,  ON 
L4W  4T9 

1-800-561-4300 
Fax:    (416)  629-1211 

LRDC 

Learning  Resources  Distributing  Centre 
12360-  142  Street 
Edmonton,  Alberta 
T5L  4X9 

(403)  427-2767 
Fax:   422-9750 

WIL 

John  Wiley  and  Sons,  Inc. 

See  LRDC  Buyers  Guide  for  information 
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RESSOURCES 


Materiel  d'enseignement 

Ce  matenei  designe  les  ressources  impnmees  et  non  impnmees  utilisees  afin  de  faciiiter  I'enseigne- 
ment  et  I'apprentissage.  II  comprend  le  materiel  audiovisuel.  I'equipement  sponif,  les  ressources 
impnmees  et  non  impnmees,  les  ordinateurs.  les  laboratoires  de  science,  les  tests,  les  ressources  pour 
I'enseignement. 

Materiel  didactique  pour  I'eleve 

Ce  materiel  est  un  sous-ensemble  du  materiel  d'enseignement.    II  comprend  les  ressources  impnmees 
et  non  imprimees  utilisees  par  les  eleves  tors  de  la  mise  en  application  des  Programmes  d'etudes  du 
.Ministere  tels  que  les  iivres.  les  films,  les  videocassettes,  les  diapositives,  les  didacticiels,  les  video- 
disques,  ou  les  manipuiatifs. 

Materiel  didactlfque  de  base 

Le  materiel  didactique  de  base  pour  I'eleve  designe  les  ressources  autonsees  par  Alberta 
Education  qui  permettent  d'atteindre  la  majonte  des  objectifs  d'apprentissage  relies  a  un  cours 
ou  a  des  composantes  importantes  d'un  ou  de  plusieurs  cours,  ou  qui  permettent  d'atteindre. 
les  objectifs  d'apprentissage  generaux  relies  a  au  moins  deux  annees  d'enseignement  d'une 
matiere  faisant  partie  des  Programmes  d'etudes  du  Ministere.  Ces  ressources  comprennent  le 
matenei  imprime  et  audiovisuel  de  meme  que  les  didacticiels  et  les  manipuiatifs. 

Materiel  didactique  d'appui 

Le  materiel  didactique  d'appui  pour  I'eieve  designe  les  ressources  autonsees  par  Alberta 
Education  qui  permettent  d'atteindre  certains  objectifs  d'apprentissage  relies  a  un  cours  ou  a 
des  composantes  d'un  ou  de  plusieurs  cours,  ou  qui  contnbuent  a  I'atteinte  des  objectifs 
d'apprentissage  generaux  reiies  a  au  moms  deux  annees  d'enseignement  d'une  matiere  faisant 
partie  des  Programmes  d'etudes  du  Ministere.  Ces  ressources  comprennent  le  materiel 
impnme  et  audiovisuel  de  meme  que  les  didacticiels  et  les  manipuiatifs. 

Autre  materiel  didactique 

Ce  sont  les  ressources  identrfiees  par  Alberta  Education  comme  etant  utiles  aux  enseignants 
pour  la  mise  en  application  d'un  (des)  cours  ou  du  (des)  Programme(s)  d'etudes,  mais  qui  n'ont 
pas  subi  une  evaluation  formelle  par  le  Ministere.  Alberta  Education  n' assume  aucune 
responsabiiite  face  a  ('utilisation  de  ces  ressources  par  les  eleves.  Une  note  a  cet  effet  est 
indiquee  dans  les  documents  d'appui  a  r intention  des  enseignants  lorsque  ces  ressources  sont 
mentionnees. 

Materiel  pedagoglque 

Ce  matenei  est  un  sous-ensemble  du  matenei  d'enseignement.  II  comprend  les  ressources  imprimees 
et  non  impnmees  renfermant  des  suggestions  d'enseignement.  utilisees  par  des  groupes  tels  que  les 
enseignants,  les  administrateurs,  les  parents,  et  les  groupes  a  I'ecole  ou  dans  la  communaute,  lors  de 
la  mise  en  application  des  Programmes  d'etudes  du  Ministere  et  de  projets  educatifs  (par  exemple, 
guides  d'enseignement,  guides  du  maitre  pour  le  materiel  commercial,  monographies,  guides  de 
I'accompagnateur,  trousse  d' implantation,  materiel  d'ACCESS.  bulletins,  brochures  d'information  pour 
les  parents,  materiel  d'examen,  matenei  de  perfectionnement,  information  pour  les  administrateurs. 
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Materiel  pedagogique  autorise 

Ce  sont  les  ressources  produites  a  I'exteneur  du  Ministers,  soit  par  les  maisons  d'edition  ou  autres.  qui 
ont  ete  examinees  par  Alberta  Education  et  qui  ont  repondu  aux  cnteres  devaluation  et  ont  ete  jugees 
comme  etant  les  meiileures  ressources  disponibles  pour  faciiiter  la  mise  en  application  des  Programmes 
d'etudes  et  des  cours,  et  qui  permettent  d'atteindre  les  objectrfs  de  I'enseignement.  Ces  ressources 
ont  ete  autorisees  par  le  Ministre.  Les  ressources  produites  par  Alberta  Education  comme  documents 
d'appui  telles  que  les  guides  d'enseignement,  les  monographies  et  les  programmes  diagnostiques.  sont 
par  definition  autorisees. 

Autre  materiel  pedagogique 

Ce  sont  les  ressources  identifiees  par  AJberta  Education  comme  etant  utiles  aux  enseignants  pour  la 
mise  en  application  d'un  (des)  cours  ou  du  (des)  Programme(s)  d'etudes,  mais  qui  n'ont  pas  sub'  une 
evaluation  formelle  par  le  Ministers.  Alberta  Education  n'assume  aucune  responsabiiite  face  a 
('utilisation  de  ces  ressources  par  les  eleves.  Une  note  a  cet  effet  est  indiquee  dans  les  documents 
d'appui  a  I'intention  des  enseignants  lorsque  ces  ressources  sont  mentionnees. 
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RESSOURCES  DIDACTIQUES  DE  BASE 


1.  Bodell.  Richard  W.  et  al.  Entrepreneurship  :  I'esDrit  d'aventure.  Toronto.  Harcourt  Brace 
Jovanovich  Inc.,  1991.  (Traduction  rrancaise  :  M.  de  ta  Cheneiiere.  mise  en  page  et  publication  : 
Alberta  Education,  1993.) 

Ce  manuel  etudie  ce  que  certains  entrepreneurs  ont  accompli  et  ce  qui  les  a  motives  a  anemore 
leurs  objectifs.  Cinq  modules  majeurs  mettent  en  evidence  les  suiets  suivants  :  ce  qu'est  un 
entrepreneur,  I'innovation  et  I'entrepreneunat.  defis  et  possibilites,  la  planificaoon  d'une  entrepnse. 
et  les  nabiletes  requises  pour  dinger  une  entrepnse. 

2.  Fortin,  Paul-A.  Devenez  entrepreneur,  2s  edition.  Montreal,  Publications  Transcontinental  inc.. 
1992. 

Ce  manuel  vise  quatre  objectifs  :  promouvoir  un  Quebec  plus  entrepreneunal,  vaioriser  le  role  de 
I'entrepnse  en  tant  que  creatnce  de  nchesses  et  d'emplois,  presenter  I'itmeraire  logique  d'un 
entrepreneur  en  puissance  et  proposer  un  processus  de  lancement  d'entrepnse.  Meme  si  ce  livre 
vise  d'abord  le  Quebec,  les  renseignements  qu'il  contient  sont  vrais  pour  toutes  entrepnses  quel 
que  soit  le  local  dans  lequel  elles  sont  situees. 

3.  Fondation  canadienne  d'education  economique.  Errtrepreneurship  :  Vesprit  d'aventure,  (trousse). 
Toronto.  1993. 

La  serie  Entrepreneurship  :  I'espnt  d'aventure  comprend  deux  cassettes  video  et  un  guide  peda- 
gogique  dont  le  but  est  de  favonser  et  d'ameliorer  r etude  de  l' entrepreneurship  au  Canada.  Les 
cassettes  video  contiennent  six  programmes  d'une  duree  de  trente  minutes  chacune  et  accom- 
pagnent  le  guide.   Les  six  programmes  sont : 


1«  programme  : 
2e  programme  : 

3®  programme  : 
4e  programme  : 

5e  programme  : 

6a  programme  : 


L' esprit  d'aventure.    En  quoi  consiste  I' entrepreneurship. 

Aiguiser  ses  competences.   Met  I'accent  sur  le  -processus-  et  sur  les  aptitudes 

essentielles  de  ('entrepreneur. 

Reconnaftre  les  opportunttes.   Porte  sur  les  occasions  entrepreneunales. 

Idees  et  innovations.    Examine  le  contenu  de  certaines  idees  entrepreneunales 

et  montre  comment  elles  naissent. 

Un  bon  depart.    Ceme  les  probiemes  qui  peuvent  surgir  dans  le  lancement  et 

Tetabiissement  d'une  entreonse. 

lis  sont  pa/tout.      L' entrepreneurship  reieve  de  I'individu  piutot  que   d'une 

entrepnse. 
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AUTRE  MATERIEL  PEDAGOGIQUE 


4.  Bureau  de  consultation  jeunesse.    Demarrer  une  petite  entrepnse,  ca  veut  dire  quoi?    Montreal. 
Bureau  de  consultation  jeunesse  inc..  1986. 

Ce  guide  se  veut  d'abord  un  outil  pour  I'elaboration  d'un  projet  d'entrepnse.  II  donne  un  aoercu 
des  differentes  facettes  qu'impiique  la  creation  d'une  petite  entrepnse.  II  indique  egaiement  les 
elements  essentiels  a  considerer  avant  de  s'engager  pour  de  bon. 

5.  Banque  federate  de  developpement.   Depliants  varies  portant  sur  rentrepreneuriat. 

6.  Banque  Royale.     Serie  :  Vos  affaires.     Brochures  preparees  par  la  Banque  Royale  a  titre  de 
service  a  sa  ciientiele.   En  particuiier  les  brochures  : 

a)  Guide  de  reference 

b)  Pour  prendre  un  bon  depart 

c)  La  gestion  de  votre  tresorerie. 

7.  Blais.  Roger  et  al.    Entrepreneurship  technologique.    Montreal,  Publications  Transcontinental  inc., 
1992. 

21  cas  de  PME  technoiogiques  a  succes  au  Quebec. 

8.  Oeiamarquette,  M.   Mercatque.   Paris.  Les  editions  Foucher,  1992. 

Ce  texte,  qui  s'adresse  a  I'ensetgnement  superieur.  aborde  tous  les  themes  essentieis.  de  la  stra- 
tegy commerciaie  a  la  strategic  mercatique  :  les  besoins  et  les  marches,  le  comportement  du 
consommateur,  la  collecte  d'informaoon.  le  produit.  la  publicite,  la  distribution,  la  negociation,  la 
vente,  I 'organisation  des  achats,  la  politique  d'approvisionnement  et  enfin  les  actions  specifiques 
d'acces  aux  marches  etrangers. 

9.  Fondation  de  I'entrepreneurship.     L 'entrepreneurship.  vote  de  I'avemr.     Quebec  (Charlesbourg). 
Fondaton  de  I'Entrepnse,  1992. 

Trousse  contenant  neuf  videogrammes  ainsi  qu'un  guide  du  professeur  qui  a  pour  but  d'eveiiier 
les  eieves  a  la  possibility  de  devenir  un  jour  des  entrepreneurs  ou  entrepreneurs.  Les  messages 
ont  ete  precises  de  la  facon  suivante  : 


a)  Document  d'introduction.   Destine  a  I'enseignant.   Sert  a  ia  presentation  de  la  sene. 

b)  Un  reve  qui  commence  aujourd'hui.  Met  en  valeur  les  quaiites  indispensables  a  la  realisation, 
d'un  reve,  a  son  evolution  dans  la  reflexion  et  a  r etude  de  la  possibility  de  le  realiser. 

c)  Planner,  ca  fart  route  la  difference.  Etablit  differents  types  de  planificanon,  explique  le 
processus  de  gestion  et  etablit  un  plan  de  gestion  pour  une  situation  de  vie. 

d)  Martre  a  bord.  L'evenement  deciencheur  qui  pousse  une  personne  a  se  lancer  en  affaires,  les 
etapes  de  la  demarche  entrepreneunale,  la  caoacite  de  ('entrepreneur  de  vaincre  les  difficult es 
et  comment  obtenir  les  ressources  financieres  necessaires  a  son  entrepnse. 

e)  Profession  :  propnetaire  d'entrepnse.  Permet  a  certains  eieves  d'entrevoir  une  nouvelle  facon 
d'envisager  leur  carriere. 

f)  Apprendre  en  faisant  ce  que  j'aime.  Temoignages  de  jeunes  du  secondaire  qui  se  sont  enga- 
ges dans  differentes  activites  parascolaires. 

g)  La  passion  de  batir.  Avoir  une  vision  de  ce  que  Ton  veut  attemdre,  passer  a  Taction  et  avoir 
foi  en  sa  reussite. 

h)    Du  cceur  a  /'ouvrage. 
i)     Je  passe  a  faction. 
vision. 


Conditions  actuelles  d'un  Quebec  en  mal  d'emplois. 
Destine  aux  eieves  du  collegial.    Tout  mettre  en  oauvre  pour  realiser  sa 
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10.  Murphy,  Terry  et  al.  Le  monde  des  affaires,  profit  canadien.  2*  ed.,  Montreal.  Guerin  editeurs. 
1992. 

Ce  manuel  donne  un  bon  apercu  des  nombreux  domames  du  monde  des  affaires,  tels  que  :  les 
systemes  economiques.  les  formes  d' organisation  commerciale.  le  role  de  la  commercialisation  et 
de  la  pubiicite,  le  role  de  I'individu  en  tant  que  consommateur  de  biens  et  de  services,  le  credit  a 
la  consommation  et  les  institutions  financieres.  I'informatique.  les  communications,  le  droit,  la 
necessite  de  diverses  sortes  d'assurances.  et  les  roles  des  gouvernements  et  des  syndicats  dans 
notre  societe. 

1 1 .  Laferte.  Sylvie.  Comment  trouver  son  idee  d'entreprtse.  Montreal,  Publications  Transcontinental 
inc..  1992. 

Un  fivre  de  consultation  pour  tous  ceux  qui  s'appretent  a  entrer  dans  le  marche  du  travail.  C'est 
un  guide  qui  donne  des  methodes,  suggere  des  moyens  concrets,  fournit  des  trues  pratiques. 
exige  una  reflexion  individuals  pour  se  lancer  en  affaires.  Comment  trouver  et  raffiner  une  idee 
de  produit  ou  de  service  pour  en  faire  une  reussite  en  affaires?  C'est  a  cette  question  que  veut 
repondre  ce  guide. 

12.  Industrie.  Sciences  et  Technologie  Canada.  La  petite  entreprise  au  Canada  1991.  [.'excellence, 
gage  de  prospente.   Ottawa,  Ministere  des  Approvisionnements  et  Services.  1991. 

Le  troisieme  rapport  prepare  par  le  Bureau  de  I'entrepreneurship  et  ia  petite  entreprise,  Industrie. 
Sciences  et  Technologie  Canada  avec  la  collaboration  de  divers  mmtsteres  et  presente  au 
gouvemement  federal  sur  la  situation  de  la  petite  entrepnse  au  Canada. 

13.  Fondation  canadienne  d'education  economique.   L'entrepreneurship.   Toronto,  1986. 

Une  publication  qui  permet  de  mieux  comprendre  les  entrepreneurs  et  I'entrepnse  au  Canada. 

14.  Ministere  de  I'Education  du  Quebec.  Direction  generale  de  la  formation  professionnelle.  Creer 
son  entrepnse.  La  vtsrte  en  ciasse  d'une  entrepreneur  ou  d'un  entrepreneur.  Gouvemement  du 
Quebec.   Ministere  de  I'Education,  1992. 

Trousse  destinee  aux  enseignantes  et  enseignants  de  la  formation  professionnelle  contenant  :  un 
guide  pour  I' entrepreneur  ou  ('entrepreneur,  un  guide  pour  I'enseignante  ou  I'enseignant  et  la 
presentation  de  I'activtte. 

15.  Gouvemement  de  I'Ontario.  Ministere  de  I'Education.  Centre  d'etudes  independantes.  L'espnt 
d'entrepnse  (NVT3G-4).  Ontario.  1985. 

Ce  cours  a  ete  prepare  par  le  Centre  d'etudes  independantes  de  I'Ontario,  pour  aider  a 
comprendre  le  monde  en  evolution  rapide  dans  iequei  nous  vivons.  et  a  acquerir  les 
connaissances  voulues  pour  relever  les  defis  actuels.  Le  cours.  L'espnt  d'aventure,  comprend  les 
sujets  survants  :  L'entrepreneur  et  I'entrepnse:  La  planification  d'une  entrepnse;  Comment  se 
preparer  a  se  lancer  en  affaires;  Le  demarrage  d'une  entrepnse. 
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AORESSES  DES  MAiSONS  D'EDITION  OU  OE  DISTRIBUTION 


Banque  federate  de  developpement 

Federal  Business  Development  Bank 

1 0303  Jasper  Avenue 

Edmonton.  AB    T5J  3N6 

Banque  Royale 
Adressez-vous  a  votre  succursale  regionale 

Bureau  de  consultation  jeunesse,  inc. 

Fondation  jeunesse  2000 

420.  rue  Saint-Paul  est 

Montreal.  PQ    H2Y  1H4 

Fondation  canadienne  d'education  econornique 

2.  rue  St.  Clair  ouest 

Bureau  501 

Toronto.  ON     M4V  1L5 

Fondation  de  I'Entrepreneurship 

160,  76*  Rue  est 

Bureau  250 

Chariesbourg,  PQ    G1H  7H6 

Les  editions  Foucher 

Editions  Hurtubise  HMH  Ltee 

7360.  boulevard  Newman 

Lasalle.  PQ    H8N  1X2 

Guerin  editeurs  ltee 

4501  rue  Drolet 

Montreal.  PQ    H2T  2G2 

Ministers  des  Approvtsionnements  et  Services  Canada 
Ottawa,  ON     K1A  0S9 

Publications  Transcontinental  inc. 

Division  des  livres 

465.  rue  Saint-Jean.  9*  etage 

Montreal,  PQ  -  H2Y  3S4 

Centre  d' etudes  mdependantes 

909,  rue  Younge 

Toronto,  ON     M4W  3G2 
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